MORECAMBE BAY
PARTNERSHIP




N rizebecks o A5092-
) Gavnnwaxte
\Broughlnn /

\ Beck  penny
Kirkby-in- 20| ~Bridge 1|3
Furness /7 e s

Sou(evgale

i ) Swallnmoor -
on A\ O/ ,‘ : anrny /' OVER- SANDE\J &’A

dal in \
Sands ) 7 Kents

‘ EDAGO:N = Bank S\xlverda
X )

FURNESS }
_ Stainton \ — g
Hz,m/‘ hrey Head o
Point Warton
&
Sands
\

\Bﬁnow-m N7 s /
N easton
‘c FURNESS ) /m/:a}on =

Gartmel Wharft

Mort
S Hest Bank

\ 2 Biggar . Ban =1 \;)
g \ e ! MORECAMBE |

Roa
SLAND Sheep Island({})Rea Island

land, \ Foulney Yeor
: Yeoman
© piei 9 "\ ssiand Wharf

7 d Piel Castle

South End ) (51
)

A Jéra ﬂ‘ (
@A i‘-bvﬂ Dveg:::;?y
‘\T-'D¢ , ¢

Shoulder of Lune
Sunderland.Point

FLEETWOOD to Sy
6 9

12
}Kilometers

bee







Challenges 1 - Limited coordination

* Multiple local authorities
e 2 DMQOS Destination Management Organisations
 Numerous websites
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Challenges 2 — Poor image

* Cockling tragedy
 Morecambe — the town not the Bay
* Overshadowed by better known attractions
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Brand Research

 What Is special
 What is the no 1 thing to do
* Who would appreciate it
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exploremorecambebay.org.uk/visitor-info/
tourism-industry-page




BRAND

ESSENCE







BAY CYCLE WAY
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Sub-themes

» Sustains both people and wildlife
* Connects land, sea and wider world
* |s ever changing reflecting forces of nature
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© Peter Cairns

Brands

* Require significant investment
 Champions, persistence, implementation
* Not just a logo -
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Cumbria

Lancashire

Local Authorities

MORECAMEBE

GCartmel Wharf
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www.morecambebay.org.uk

Twitter @ Mbay
instagram  Mb_partnership

facebook.com/MorecambeBayPartnership
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